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his has been another exciting year for the 
Foothills Craft Guild!  Many positive things have
taken place to improve services to our members,
enhance our image in the community and expand
our advertising efforts for the Fall Show.

We hope youÕll enjoy the first edition of our revised
newsletter format.  The newsletter will be published
quarterly and is being coordinated by our Public
Relations Director, Aleex Conner. If youÕd like to
submit information for the next issue, please
e-mail Aleex at aleexc@earthlink.net or call
691-6083.  Thanks!
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eÕre all getting excited about A Fine Crafts
Marketplace 2006!  Our advertising this year also
includes seven billboards which have already been
posted around Knoxville. Public Relations Director,
Aleex Conner, has been working hard on our
marketing plan, and we hope attendance will
increase this year. In addition, this yearÕs show
falls on a non-football weekend. Fall Show packets
have been mailed, so check your booth size and
the spelling of your name on the exhibitor list.

PresidentÕs Report
By Dennis McAvoy

Fall Show News
By Karen Noggle, Show Director
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Please contact me at knoggle@onemain.com
if something needs fixing. ItÕs difficult to make
booth location changes at this late date, but IÕll
do my best to correct any problems. The most
up-to-date exhibitor list is posted on the website,
so check it there if you can. Remember to use
only non-residue leaving tape on the concrete
show floor. A few rolls of this blue tape will be
available in the office during set-up.

There are currently 150 exhibitor booths in the
Fall Show and 10 participants in the centrally
located group booth called the  Marketplace
Collection.Ó  Additional promotional brochures
for the show may be picked up at the Arts &
Culture Alliance office in the Emporium Building
from 10 a.m.-5 p.m. Monday through Friday.

Plan to attend the GuildÕs membership meeting
during the Fall Show at the Jacob Building on
Sunday, November 12, from 9-10 a.m. A
breakfast get-together from 8-9 a.m. will precede
the business meeting.

Show Notes: Two 10 X 10 booth spaces have just
become available due to recent cancellations.
Please call Karen Noggle at 933 -1669 if you
would like to sign up to do the show. You still
have about three weeks to get ready!

Show volunteers are needed.  Please contact Sal
Smith at 483-5731 if you have a friend or spouse
who can volunteer at the show to give lunch
breaks for exhibitors.



O

Rental Rate and Fall Contract
Changes for 2007
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ur rental rate for the years 2004 - 2006 in 
the Jacob Building was quite a bit lower than
average rental rates due to the fact that we
negotiated a 3-year deal prior to renovation of
the Jacob Building. We are currently negotiating
another multi-year contract with Chilhowee Park
as well as with our set-up company, Toezay.

In spite of these multi-year deals, our rent for the
Jacob Building will be going up about 20% in
2007. The Toezay set-up rates have not yet been
negotiated, but we can also expect some increase
there. In light of greater expenses to run the show,
the Board has been reviewing show income and
expenses.

A previous study showed that overhead costs for
each 10 X 10 booth space at a Foothills Show is
greater than $500. (Overhead includes building
rent, pipe and drape set-up, security, liability
insurance, advertising, printing and mailing of
brochures, show committee and staff expenses,
etc.). There are two sources of income available
to us to pay these overhead costs: exhibitor booth
fees and gate income (people paying $5 to attend
the show).

The Foothills Board has been reviewing financial
aspects of the show to keep all booth fees
reasonable in the face of greater expenditures.

Two changes in exhibitor fees have been made
on the 2007 show contract:

1. The minimum payment for the commission
option for a 10 X 10 booth space will be 
raised from $100 to $200 beginning in 
2007. The $200 payment will be deducted
from the 20% commission on total sales 
owed at the end of the show.

2. Featured demonstrators will be required to
pay a 10% commission on total sales at the
end of the show.  Since selection of featured
demonstrators takes place in June - July, any
exhibitors not selected by the Show 
Committee will be offered the Early Bird 
Rates available to everyone else.

The Board has implemented these changes so
that all exhibitors share more fairly in the overhead
costs of putting on the Fall Show. The flat fee
booth rates have not been increased, and there
is still a discounted ÒEarly Bird RateÓ for those
exhibitors paying in full prior to December 10,
2007.
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Fall Show
Advertising
By Aleex Conner, Public Relations Director

Welcome To
New Members

leven new members were juried into the
Guild during Fall Juryfest.Ê You can find contact
information on each as well as pictures of their
work from the link on the FCG home page.

Lynnda Tenpenny Mixed Media
Andrea Hawkins Printmaking
Robert & Donna Pitz Wood
Jane Longendorfer Clay
Robert Highfill Clay
Susan P. Smith Clay
Tim Arnold Wood
Debbie Cooper Fiber
Jane Peplow Fiber
Rosemaree Sabine Fiber
Mimi Kezer Fiber

New On The Website

heck out the updates on our Guild website,
www.foothillscraftguild.org.Ê

Fall Show Ô06 & Spring Show Ô07:ÊInformation
for membersÊis posted from a link on the home
page.

MemberÊInformation:  Check your information
under theÊMember Search link to be sure it is
correct.Ê Please send any changes to Cutter
Watkins, cutterfcg@citilink.net.

Website Suggestions/Corrections:  E-mail Gay
Bryant, gbryant@gbryantstudio.com.Ê

ur advertising for the Fall Show continues to
expand, and this year weÕve recruited Lamar
Outdoor Advertising as a corporate sponsor for
billboards.  Each corporate sponsor donates an
amount at least double in value to our FCG cash
expenditure, so the FCG receives a substantial
increase in advertising exposure at no additional
cost.  Our other media sponsors include the
News Sentinel, B97.5 Radio and WATE TV 6.

Our ads will start the week before the show,
and weÕll also have a variety of newspaper articles,
radio and TV spots, website postings and exposure
on TV shows such as Live at 5, etc.  Several exciting
publicity avenues where the Fall Show will be
promoted include our brochures distributed at
all Food City locations in Knox and surrounding
areas, ORNL Federal Credit Unions and Knox
County library branches.  IÕll also be e-mailing all
members a  hometown posterÓ that you can print
and distribute to your local bank, beauty parlor,
grocery store, etc. so we can get the word out
about our wonderful event!

A customized music jingle has been developed
that we can use each year on radio and TV spots
to promote a consistent image. The radio and
TV spots will be posted on our website by
October 30, so be sure to check them out,
www.foothillscraftguild.org.
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New!!
Spring Show 2007

eÕre excited to announce a partnership with
Pellissippi State Technical Community College
(PSTCC), the Smoky Mountain Quilters of
Tennessee and the Foothills Craft Guild for a
new Spring Show in 2007!  This idea was a
collaboration between a committee of FCG
members (Gay Bryant, Karen Noggle and Molly
Durr), representatives of the Smoky Mountain
Quilters and administrators at Pellissippi State.
A West Knoxville location was chosen in an effort
to attract people from Farragut, Oak Ridge and
surrounding areas.

The show will be held May 18-20, 2007 at
PellissippiÕs Hardin Valley campus in West Knoxville.
This date was selected based on the availability
of the PSTCC college campus and their 2007
calendar of events.

Applications for the Spring Show will be available
in January, 2007.  Check the FCG website (after
the Fall show) for further information or contact
FCG Show Director, Karen Noggle, 933-1669.

Show Details:

FCG exhibitors will be in the outdoor courtyard
area beside the Goins Building.

Smoky Mountain Quilters will be inside the 
Goins Building and will manage all details of 
their show.

Free admission for outdoor portion of show; 
quilters will charge a small admission fee at 
their entry doors.

Tentative show hours: Fri. 10-6, Sat. 10-6, 
Sun. 11-5.  Show set-up will be Thurs. 12-8.

There is space for approximately 50 FCG 
exhibitors (exhibitors to supply their own white
10 x 10 tents).

Booth Fee - $175 for the 3-day show.

A few food vendors may participate.

There will be a PSTCC security guard for 
overnight hours.

FCG will coordinate advertising with the Quilters
contributing for printing and mailing costs of
promotional materials.  Initial plans are to send
out a postcard to the FCG mailing list and do
radio and newspaper ads as the small budget
allows.
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Scholarship Recipients

ur scholarship recipients were Donna Conliffe
and Eiko Travaglini.  As a Guild, one portion of
our mission is dedicated to an educational
component of the art/craft field.  Scholarships are
available through the Guild to crafts people wishing
to expand their skills in their existing field or try
their hand at something new.  Guild members,
as well as non-members of the Guild, may review
guidelines and instructions on our website and
are encouraged to apply.

By Ann Caudill




